
BIO 450 Molecular Genetics (3 crs)
The gene as a biochemical entity is examined with regard to its
composition and action. Recent evidence from viruses, bacteria
and eukaryotes is studied and interpreted to provide an 
understanding of the genetic regulation of life’s processes.
Prerequisite: BIO 340.

BIO 455 Population Genetics (3 cr)
The genetic analysis of population ecology.The concepts of poly-
morphisms, speciation, mutation, inbreeding, migration and selec-
tion are considered in light of evolutionary changes. Emphasis is
placed on quantitative models and their analysis in the gene pool.
Prerequisite: BIO 210.

BIO 473 Plant Morphology and Physiology (3 crs)
A study of the structure and function of selected types of plants.
Included propagation techniques such as plant tissue culture.
Prerequisite:Any 200-level BIO course.

BIO 475 Student Research III: Data Analysis (1 cr)
A continuation of the four course sequence of independent stu-
dent research.Topics and activities include the completion of test-
ing and the statistical analysis of data, the preparation of a rough
draft of the entire project, a poster presentation of the student’s
project and seminar participation. Prerequisite: BIO 376.

BIO 480 Literature Seminar (1 cr)
The focus of this course is the presentation of research in a semi-
nar format. Students will present a primary literature article relat-
ed to their research project, and gain experience in evaluating and
critiquing research articles. Participation is all seminars are manda-
tory. Prerequisite: junior or senior standing.

BIO 482 Research Seminar (2 crs)
This is the final course in the four-course sequence of student
research. Students will present their data to the class in a seminar
form and a written report, in scientific format, on their original
research project.Additionally, students are required to present
their project at a research symposium. Participation in all seminars
is mandatory. Prerequisite: BIO 480.

BIO 490 Neuroanatomy and Physiology (3 crs)
This is an advanced course focusing on basic and applied neuro-
science. It includes the basic structure of the nervous system
including the structure and morphology of the neuron. Emphasis
is placed on the functional significance of the central, peripheral,
and autonomic nervous systems from development to disease.
Prerequisite: BIO 109 or junior or senior standing as a BIO major.

BIO 401 Animal Behavior (3 crs)
An evolutionary approach to the study of animal behavior.The
course will address the adaptive significance of animal behavior
focusing on how and why various behaviors have developed.

BIO 403 Animal Behavior Laboratory (1 cr)
A study of animal behavior in the laboratory and field.This course,
designed to accompany Animal Behavior 401, will provide students
with hands-on experience in studying animal behavior from a non-
anthropomorphic point of view.The course will include field trips,
laboratory studies, and a personal research project. Regular labo-
ratory reports will be required.

Business
Consistent with the mission of Wheeling Jesuit University, the

purpose of business education is to contribute to the development
of people prepared for productive and socially responsible lives and
for leadership in the world of business.The business curriculum
consists of both a broad exposure to the arts and sciences and a
comprehensive education in business.

The undergraduate and graduate business programs of Wheeling
Jesuit University are accredited by the Association of Collegiate
Business Schools and Programs (ACBSP).This distinction means that
in addition to University-wide accreditation by the North Central
Association, the business department programs have met the high
standards of this professional accreditation association for business
programs.We have sought and achieved this accreditation in order
to insure that our curricula, faculty, facilities and internal evaluation
processes meet or exceed recognized national standards.

The business program is geared to provide a basic understanding
of the nature and purpose of business and its role in society and a
general knowledge of the structure and processes of business.The
curriculum includes courses in accounting, finance, marketing,
management and economics, among others. It focuses on analytical
skills and the constantly growing array of software applicable to
business. It also addresses the dynamic global, social, political,
economic and technical environments in which business operates.

Communication, leadership and analytical skills and experience
in working effectively in teams, all qualities required for success in
business, are fundamental elements of the program.

Instruction is provided by faculty with extensive experience in
business and related fields. Instruction is enhanced by applicable
technologies. Internships and other experiential exposures that 
are integral to the business curriculum.

The Wheeling Jesuit University Mission Statement has provided a
primary foundation for the development of the Mission for the
Department of Business. Students will be motivated to learn for life,
and become poficient leaders in their fields; will be competent,
knowledgeable and ethical.The purpose of business education is to
contribute to the development of individuals prepared for productive
and socially responsible lives and for leadership in the world of business.

Graduates with degrees in business will be prepared to:
• Pursue career opportunities in business.
• Contribute in all major functional areas of a busines.
• Recognize and deal with issues of ethical and social 

responsibility in business.
• Be proficient in oral and written communication.
• Be competent in the use of computers and standard software.
• Enter graduate study in business, law and other fields.

The Business Department Majors
The business department offers a major in business, which leads

to the bachelor of science degree in business and a major in
accountancy, which leads to the bachelor of science degree 
in accountancy.

The University Core Curriculum
All majors in business and in accountancy must complete the

University core curriculum, including specifically:

ECO 110 Macroeconomics (3 crs)
MAT 105 Statistics (3 crs)
INS 111 World Community (3 crs)

BIOLOGY/BUSINESS 35



The Business Core Curriculum
All majors in business and in accountancy must complete the

business core curriculum:

ACC 123 Principles of Accounting I (3 crs)
ACC 124 Principles of Accounting II (3 crs)
ECO 221 Microeconomics (3 crs)
FIN 311 Principles of Finance (3 crs)
MGT 111 Principles of Management (3 crs)
MKT 211 Principles of Marketing (3 crs)
BUS 221 Quantitative Business Analysis (4 crs)
BUS 313 Information Systems and Operations (3 crs)
BUS 315 Business Law (3 crs)
BUS 410 Strategic Business Planning* (3 crs)
BUS 100, Business Skills 1 (2 crs)
200, 300, 400 Business Skills (1 cr./yr.)

Note for Business and Accounting Majors:

Seniors are required to take the ETS Major Field Test for
Business.The test will be administered within the BUS 400 class.
There is a charge for the test.

Requirements for Major in Business Administration
Bachelor of Science Degree

In addition to completing the University core curriculum and
the business core curriculum, all business majors must complete at
least one concentration.

The Business Concentrations
Concentration in Management

Required:

MGT 226 Organizational Behavior (3 crs)
MGT 315 Conceptual Foundations of Business (3 crs)
MGT 340 Organizational Leadership (3 crs)
MGT 436 Human Resources Management (3 crs)

Plus one of the following:

MGT 220 Sports Management (3 crs)
MGT 311 International Business (3 crs)
MGT 330 Introduction to e-Commerce (3 crs)
MGT 373/4 Internship in Management (3 crs)
BUS 489 Global Economic Development (3 crs)

Concentration in Marketing

Required:

MKT 316 Conumer Behavior (3 crs)
MKT 310 Marketing Research (3 crs)
MKT 323 Marketing and e-Commerce (3 crs)
MKT 420 Marketing Strategies (3 crs)

Plus one of the following:

MKT 317 Services Marketing (3 crs)
MKT 313 Advertising Management (3 crs)
MKT 315 International Marketing (3 crs)
MKT 318 Sports Marketing (3 crs)
MKT 373/4 Internship in Marketing (3 crs)

Freshman Sophomore Junior Senior

FYS 101 1 ECO 110 3 Science or Elective 3 RST 2xx/3xx 3
ENG 105 or 110 3 BUS 221 or PHI 105 3 PHI 205 3 Elective or CON xxx 3

ACC 123 3 MKT 211 or CON xxx 3 BUS 315 3 CON xxx or BUS 410 3
MAT 105 3 Elective or Science 3 CON xxx 3 Science or LIT 250 3
BUS 100 2 MOL 102 3 FIN 311 or BUS 313 3 Elective 3
MOL 102 3 BUS 200 1

Semester total 15 16 15 15

LIT 120 3 ECO 221 3 LIT 250 or Science 3 RST/PHI 305 3
ACC 124 3 BUS 221 or PHI 105 3 (4) PHI 205 3 BUS 410 or CON xxx 3
MGT 111 3 MKT 211 or CON xxx 3 CON XXX 3 CON xxx 3
HIS 120 3 FAS 1xx 3 FIN311 or BUS 313 3 Elective 3
INS 111 3 MOL 111 3 RST 106/107 3 BUS 400 1

BUS 300 1
Semester total 15 15 (16) 16 (17) 13

Total Credits 30 32 31 28 121

BUSINESS - Recommended Course Sequence

SP
R

IN
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CON - Concentration Course
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Concentration in International Business

Required:

MGT 311 International Business (3 crs)
MKT 315 International Marketing (3 crs)
FIN 318 International Finance (3 crs)
BUS 489 Global Economic Development (3 crs)

Plus one of the following:

FRE/SPA/GER
220 Culture and Communication (3 crs)
FRE/SPA/GER--- Two upper level courses in a Romance

Language (6 crs)
INB 473/474 International Internship*,** (3 crs)
MKT 373/4 Internship in Marketing (3 crs)

Plus one of the following:

POS 211 Comparative Politics (3 crs)
POS 212 Global Politics (3 crs)
POS 333 Global Political Economy (3 crs)

* A semester-long study abroad, preferably with an internship, is
strongly recommended.

** An internship with a US company is recommended for interna-
tional students.

Note:This concentration is under revision.The present format is
limited to students entering in the Fall of 2007.

Concentration in Sports Management

Required:

MGT 220 Sports Management (3 crs)
MGT 401 Sports Facility and Event Management (3 crs)
MGT 402 Sports Law (3 crs)
MKT 318 Sports Marketing (3 crs)

Plus one of the following:

ECO 316 Economics of Sports (3 crs)
MGT 436 Human Resources Management (3 crs)
PSY 250 Sports Psychology (3 crs)
MGT 373/374 Internship (3 crs)

The Major in Accountancy
The accountancy program is designed to prepare for careers in

public accounting, industry, not-for-profit organizations and govern-
ment.The program provides students with sound preparation for
successful graduate study in business, law and other areas. Courses
represent rigorous examinations of accounting concepts, principles
and applications which provide the foundation for professional
accountancy careers.The University also offers a Master of Science
in Accountancy (MSA) degree.The MSA program requires 30 hours.

Requirements for Accountancy Major Bachelor of 
Science Degree

In addition to completing the University core curriculum and
the business core curriculum, all accountancy majors must 
complete the following courses:

ACC 211 Intermediate Accounting I (3 crs)
ACC 212 Intermediate Accounting II (3 crs)
ACC 223 Accounting Information Systems (3 crs)
ACC 305 Tax Accounting (3 crs)
ACC 311 Managerial Cost Accounting (3 crs)
ACC 401 Advanced Accounting Practice (3 crs)
ACC 403 Accounting for Government and

Not-for-Profit Organizations (3 crs)
ACC 406 Auditing Theory and Practice

Plus one of the following courses:
MSA 553 Controllership (3 crs)
MSA 509 Law for Accountants (3 crs)
ACC 373/374 Internship in Accounting (3 crs)

Business Department Minors
The Minor in Business

Students majoring in disciplines other than business and
accountancy may earn a minor in business by completing the 
following courses:

ACC 123 Principles of Accounting I (3 crs)
MGT 111 Principles of Management (3 crs)
ECO 110 Macroeconomics (3 crs)
MKT 211 Principles of Marketing (3 crs)
FIN 311 Principles of Finance (3 crs)

The Minor in Accountancy

Students majoring in disciplines other than accountancy and
business may earn a minor in accountancy by completing the 
following courses:

ACC 123 Principles of Accounting I (3 crs)
ACC 124 Principles of Accounting II (3 crs)
ACC 211 Intermediate Accounting I (3 crs)
ACC 212 Intermediate Accounting II (3 crs)
ACC 311 Managerial Cost Accounting (3 crs)
ACC 305 Tax Accounting (3 crs)
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Course Descriptions
ACCOUNTING
ACC 123 Principles of Accounting I (3 crs)
An introduction to basic financial accounting theory and practice.
ACC 124 Principles of Accounting II (3 crs)
Continuing coverage of financial accounting and introduction of cost and
managerial accounting. Prerequisite:ACC 123.
ACC 211 Intermediate Accounting I (3 crs)
An extensive examination of descriptive financial accounting theory and
practice.Constitutes the first accounting course at the professional level
for the student majoring in accounting. Prerequisite:ACC 123.
ACC 212 Intermediate Accounting II (3 crs)
Continues the extensive study of descriptive financial accounting theory
and practice. Prerequisite:ACC 211.
ACC 223 Accounting Information Systems (3 crs)
This course is a practicum in commercial accounting systems. Students
will perform general ledger, accounts payable, accounts receivable, billing,
purchase order, inventory, payroll and job costing functions using a com-
mercial software package.The software will be used to design specialized
reports for budgeting, financial analysis, product costing and for analyzing
cost management techniques.Another package designed specifically for
activity-based costing will be used to learn how this method of managing
overhead can enhance a business’s performance. Student learning will be
developed and measured through computer intense projects, class dis-
cussion, library and field research. Systems theory and information tech-
nology topics are also discussed. Prerequisites:ACC 124.
ACC 305 Tax Accounting (3 crs)
This course addresses taxation of individual income.Basic tax concepts
are examined along with tax rules and regulations.Tax preparation and
tax research software are used extensively. Students who have success-
fully completed the course often work in the Wheeling Jesuit Tax Clinic
for hands-on experience. Prerequisite:ACC 124.

ACC 311 Managerial Cost Accounting (3 crs)
A critical analysis of cost concepts as they relate to the administrative
process. Includes the presentation of case studies and the use of elec-
tronic spreadsheets. Prerequisite:ACC 124.
ACC 373/374 Internship in Accounting (3 crs)
A structured learning experience during which the student will apply
and expand his/her academic accounting knowledge by participating in a
functioning organization. Prerequisite: Permission.
ACC 401 Advanced Accounting Practice (3 crs)
An advanced study in the theory and related problems applicable to spe-
cialized topics in advanced financial accounting.Topics include: partner-
ships, business combinations, installment sales, consignments, foreign
operations and estates and trusts. Prerequisite:ACC 212.
ACC 403 Accounting for Government and 
Not-for-Profit Organizations
Deals with financial accounting and reporting for federal, state and local
governments and for medical, educational, religious, human services,
charitable and other nonbusiness organizations.Topics include: fund
accounting; financial reporting and budgetary control for not-for-profit
organizations; program-planning-budgeting systems; and governmental
and institutional auditing. Prerequisite:ACC 212.
ACC 406 Auditing Theory and Practice (3 crs)
Examination of the philosophy, concepts and techniques pertaining to
the auditing process. Prerequisite:ACC 212.
MSA 509 Law for Accountants (3 crs)
This advanced course in business law focuses on topics of particular
interest to the accounting profession. Prerequisite: BUS 315.
MSA 553 Controllership (3 crs)
Investigates and studies the controller function within the contemporary
organization.The controller is typically the chief accounting officer.The
course studies the different functions for which the controller has tradi-
tionally been responsible as well as the changing role of the controller in
the age of information technology. Prerequisite:ACC 311.
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Freshman Sophomore Junior Senior

FYS 101 1 ACC 211 3 FIN 311 3 ACC 401 3
ENG 105 or 110 3 PHI 105 or BUS 221 3 (4) BUS 315 3 ACC Elective 3

ACC 123 3 RST 106/107 3 Science 3 Science or LIT 250 3
MAT 105 3 ECO 110 3 PHI 205 3 RST 2xx/3xx 3
BUS 100 2 MOL 102 3 ACC 305 3 FAS 1xx 3
HIS 110 3 BUS 200 1

Semester total 15 16 (17) 15 15

LIT 120 3 ACC 212 3 BUS 313 3 ACC 403 3
ACC 124 3 ECO 221 3 ACC 223 3 ACC 406 3
MGT 111 3 MOL 111 3 Science or LIT 250 3 RST/PHI 305 3
HIS 120 3 MKT 211 3 PHI 205 3 BUS 410 3
INS 111 3 BUS 221 or PHI 105 4 (3) ACC 311 3 BUS 400 1

BUS 300 1
Semester total 15 15 (16) 16 13

Total Credits 30 32 31 28 121



BUSINESS
BUS 100 (2 crs),200,300,400 Business Skills II-IV (1 cr/year)
This seminar course addresses a wide variety of activities aimed at
enhancing students’ business skills, including social skills, communication,
computer,writing and speaking skills.Methodology will include business
simulations, guest speakers, alumni contacts, research, field trips, sporting
activities and networking.
BUS 221 Quantitative Business Analysis (4 crs)
This course addresses the vital tools of business management including
statistical applications, sampling, data collecting, simple linear regression,
ANOVA,Chi Square, simple linear programming, networks and decision
analysis. Prerequisite:MAT 105.
BUS 313 Information Systems and Operations Management (3 crs)
This course addresses systems in an operations environment, including
computer hardware, software, communications, data bases, data ware-
housing, data mining, enterprise systems, e-commerce, IS acquisition,
product/service development, process analysis, forecasting, capacity and
aggregate planning, scheduling,MRP, JIT, inventory management.
Prerequisites:MGT 111,ACC 124,BUS 221.
BUS 315 Business Law (3 crs)
Study of the bases of the law and the Uniform Commercial Code,which
is most likely to be encountered in a business environment.Topics
include contracts, personal property, bailments, sales, torts, government
regulation, administrative agencies, corporations,
partnerships, commercial paper, insurance, bankruptcy, real 
property, estates and trusts.
BUS 410 Strategic Business Planning (3 crs)
This capstone course is concerned with the development of approaches
for defining, analyzing and resolving complex strategic problems of profit
and not-for-profit organizations.The course should be taken in the last
year of the student’s program.
BUS 489 Global Economic Development (3 crs)
This course will focus on the challenges of worldwide economic devel-
opment and the political and economic factors necessary to improve
the lives of people in under-developed countries and regions.The roles
of developed countries and of multinational organizations will be
explored together,with the responsibilities of underdeveloped countries
themselves.Current strategies, both in place and proposed,will be
examined from a real, applied perspective. Prerequisite: ECO 110.
ECONOMICS
ECO 110 Principles of Macroeconomics (3 crs)
A presentation of basic macroeconomic relationships.Topics emphasized
are: the determination of income and employment,monetary and fiscal
policies, inflation, interest rates and economic growth.

ECO 221 Principles of Microeconomics (3 crs)
A presentation of basic theories of consumer behavior and of the firm.
Other topics include: study of elasticity, firm and industry equilibrium
under various market structures and international trade. Prerequisite:
ECO 110.
ECO 312 Intermediate Microeconomics (MBA 506) (3 crs)
An examination of the economic theory of households, the theory of
the firm, price determination and resource allocation. Prerequisites: ECO
221,BUS 221.
ECO 316 Economics of Sports (3 crs)
This course will apply economic principles and accounting and financial
tools to analyze a wide range of issues in the realm of professional
sports and collegiate athletics.These include expansion and rival leagues;
realignment and alternative league formats; franchise relocation and
venue construction; revenues from merchandising, promotion and broad-
cast rights and their distribution; free agency, arbitration and salary caps;

player development through amateur drafts and minor leagues;NCAA
rules on schlarship and eligibility and financial aspects of collegiate athlet-
ic programs.Class discussions, short presentations and written work
form the bulk of the course requirements.The final paper allows an
opportunity for students to research and apply economic, accounting
and financial analyses to sports topics of personal interest.
ECO 321 History of Economic Thought (3 crs)
Economic ideas in perspective of historic development.
Prerequisite: ECO 221.
ECO 324 Contemporary Economic Issues (MBA 547) (3 crs)
The relationship of economic theory and the real world.An 
examination of current socioeconomic problems, issues and alternative
solutions.Topics include: unemployment, inflation, productivity, govern-
ment regulations, national debt, health care, pollution and the use of nat-
ural resources. Prerequisite: ECO 221.
FINANCE
FIN 311 Principles of Finance (3 crs)
A basic study of organizational and financial practices and problems
which arise in connection with business organizations, especially the cor-
poration.Topics include: the time value of money, basic 
capital budgeting, basic long-term financing decisions and working capital
policy. Prerequisites: ECO 110,ACC 123.
INTERNATIONAL BUSINESS
INB 324 International Law (3 crs)
This course studies development of a body of law governing commercial
relations between nations. Included in the course are topics such as how
law is formed,means of enforcement, and case studies illustrating major
principles.
INB 473 Domestic Internship in a Multinational Firm 
(3 crs)(International students only)
A structured program of work experience. Places non-U.S. students in
business organizations that provide opportunities for involvement in
international business-related activities. Successful participation in this
program is accepted in lieu of Field Experience as a capstone activity.
Placement is subject to availability. Prerequisite: Senior Rank
INB 474 Field Experience in a Firm Abroad (3 crs)
A practical exercise focusing on gaining understanding of the global busi-
ness environment.Composed of two components beginning with an
academic study of a specific foreign business environment that is fol-
lowed by an organized visit and introduction to the 
foreign business community. Emphasis is given to cultural impact on life
style and the conduct of business ranging from social etiquette to the
legal framework. Prerequisite: Senior Rank

MANAGEMENT
MGT 111 Principles of Management (3 crs)
Management is the process of working with and through people to
obtain organizational objectives.The introductory level survey course
examines the management functions of organization, controlling, leading
and planning.General Systems Theory will be emphasized as an analytical
tool. Supervisory behavior and skills will be key topics.
MGT 220 Sports Management (3 crs)
This is a survey course that provides a basic understanding of profes-
sional, amateur and recreational sports.Organizational structure and the
financial elements typically found in the sports industry will be studied.
Students will receive an overview of the historical development of
sports and how sports has become an integral part of such social insti-
tutions as the family, business, education, politics and religion.Career
opportunities will be reviewed to help the students focus on what area
of sports management they are most interested exploring throughout
their college program.Prerequisite:MGT 111

BUSINESS 39



MGT 226 (PSY 226) Organizational Behavior (3 crs)
A survey course that examines individual and group behavior in an orga-
nizational context.The underlying thesis of this course is that an
increased understanding of the human system can result in an organiza-
tion that is more effective at meeting both the organization’s objectives
and the goals of the individual employees.Major topics include:motiva-
tion, leadership, group processes and attitudes.
MGT 311 International Business (3 crs)
This course treats various aspects of international business,with particu-
lar emphasis on the role of the multinational company,whether head-
quartered in the United States or in another country. After considering
the international financial and trade frameworks, the student explores the
functional areas of the multinational company: finance,production,mar-
keting and personnel. Examined will be the various economic, political and
social forces that shape corporate strategies and objectives in the interna-
tional marketplace.Prerequisites:ACC 123 and ECO 110 or permission.
MGT 315 Conceptual Foundations of Business (3 crs)
This course embraces the major ideas and institutions that make up an
important part of the environment within which business transactions
take place.The ideas are those philosophical concepts which have helped
to shape business and society.The institutions include not only business
institutions but also those legal and political institutions which have a
major bearing on business.
MGT 330 Introduction to Electronic Commerce (3 crs)
The purpose of this course is to give the student a basic 
understanding of the use of electronic commerce, its structure and the
technologies involved.The course encompasses retail, business to busi-
ness and governmental sectors. Students will be given an overview of
the structure of the electronic commerce, its uses and technological
components.
MGT 340 Organizational Leadership (3 crs)
After examining the evolution of leadership theory, this course focuses
on a contemporary leadership model.The student’s leadership style will
be determined and personal development opportunities will be provided.
MGT 373/374 Internship in Management (3 crs)
A structured learning experience during which the student will apply
and expand his/her academic business knowledge by participating in a
functioning organization. Prerequisite: Permission.
MGT 401 Sports Facility and Event Management (3 crs)
This course will teach students the theory behind the planning and man-
aging stadiums and arenas used by academic, professsional and recre-
ational organizations.The course will the review early history of sports
facilities to managing an event within a modern sports facilities to include
operational issues such as sceduling, security, food and souvenir conces-
sions, ticketing,maintenance and personnel management.The role sport-
ing facilities and events play in the local community will be explored.
Prerequisite:MGT 220.
MGT 402 Sports Law (3 crs)
Sports law will cover the federal and state laws and athletic association
regulations impacting sports teams, players, coaches and events. Laws
affecting both amateur and professional athletes and teams will be stud-
ied.Contract law, specific to sports management will be an integral part
of this course. Students completing this course will understand the legal
implications of dealing with athletes and athlete agents and liability issues
related to sporting events. Prerequisite: BUS 315.
MGT 436 Human Resource Management (3 crs)
This course examines the functions performed by human resource pro-
fessionals in the dynamic environment of the 21st century.Major topics
include human resource planning, job analysis, recruitment, selection,
compensation, benefit administration, performance evaluation and train-
ing. Special emphasis will be given to the ethical considerations and legal
issues impacting on employment decisions. Prerequisite:MGT 111.

MARKETING
MKT 211 Principles of Marketing (3 crs)
An examination of the fundamental concepts of marketing 
activities.Takes a managerial perspective to introduce product, price,
place and promotion elements of the marketing mix.
MKT 310 Marketing Research (3 crs)
The methods and techniques of securing, analyzing and interpreting data
for effective managerial decision-making will be explored. Focuses on the
conceptual design of marketing research studies and the interpretation
of data. Prerequisites:MKT 211,BUS 221.
MKT 313 Advertising Management (3 crs)
A study of the managerial and creative aspects of advertising including
media planning, development of the creative platform, advertising
research and communication effects. Prerequisite:MKT 211.
MKT 315 International Marketing (3 crs)
Introduces the formation of marketing strategy within the context of
international business. Includes the study of international 
institutions and agreements that affect worldwide economic activity and
an analysis of the economic, cultural, political and legal environments of
international marketing. Special attention is given to the area of export
management. Prerequisite:MKT 211.
MKT 316 Consumer Behavior (3 crs)
Designed to integrate theories of consumer behavior that impact upon
an organization’s marketing activities. Explores individual and group
behavior factors. Prerequisites:MKT 211.
MKT 317 Services Marketing (3 crs)
Over half of the GNP in the U.S. comes from service related 
businesses.Nonprofit organizations (schools, hospitals, churches, etc.)
view marketing as an increasingly important function.This course applies
marketing principles and techniques to the unique needs of these organi-
zations. Prerequisite:MKT 211.
MKT 318 Sports Marketing (3 crs)
Sports marketing is designed to provide students insight into the application
of marketing techniques to the ever changing, fast paced environment of
the sports world and the complex and diverse nature of sports marketing.
The course will include appreciation for the growing popularity of women’s
sports,globalization of sports,and current research in sports marketing for
areas such as sports promotion development.Prerequisite:MGT 220.
MKT 323 Marketing and Electronic Commerce (3 crs)
In this course, students will learn the application of marketing mix (i.e.
product, price, distribution and promotion) decisions to 
electronic commerce. Students will also gain an insight in consumer
behavior regarding the use of electronic commerce in purchase deci-
sions. Prerequisite:MKT 211.
MKT 373/374 Internship in Marketing (3 crs)
A structured learning experience during which the student will apply
and expand his/her academic business knowledge by 
participating in a functioning organization. Prerequisite: Permission.
MKT 420 Marketing Strategies (3 crs)
The study of essential aspects of effective marketing strategy 
formulation and implementation.An appreciation of the complexity of
managerial decision-making will be stressed.Emphasis will be on case
studies to more fully demonstrate segmentation, targeting, positioning and
other marketing mix strategies. Prerequisite:MKT 211; senior standing.
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